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ADVANCE...

How do you reach new customers? How can you
increase responses and close rates? How do you make
your company stand out from the competition?... For
more than a decade, Matrix has helped companies
answer difficult marketing questions like the ones above
and develop the tools to sell and market effectively.

Matrix is 110% dedicated to our clients’ advancement.
We treat your concerns like our concerns and put the
best interests for your company above our own. It is
rare to find a creative firm with customers as loyal as
ours because it is rare to find a company that cares for
its clients as much as we do. We succeed only when
you succeed.

BRAND-BULDING APPROACH

At Matrix, helping you grow is about more than slick
design or a clever headline; rather we believe that brand
building is more effective. We build brands by bringing
together the right corporate image to position you for
growth in conjunction with good planning and creativity.
This brand-oriented approach has helped our clients
redefine their approach to marketing, increase sales
and customer retention, improve loyalty and get noticed
above the competition time and again.

Every brand strategy is unique because every company
has its own “personality” as well as niche in the market.
We strive to achieve the RIGHT style and tone for every
company in any industry we service.
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The following portfolio represents a
sampling of our creative work. Full
scope of services include:

Design & Creative Services

2D and 3D graphic design

Brochures, folders, annual reports, collateral, etc.
Photography, Illustration, etc.

Print brokering

Copy and Content Writing

Web, Interactive & Digital Media

Traditional web design

Flash web design & Interactive Animation
E-commerce

Web Video

Web Advertising & PR Strategies

Interactive CD and DVD design and production
Interface Design for applications

Web site maintenance

Facebook, YouTube and New Media Solutions

Advertising, PR & Marketing

Ad Design — Print, outdoor, internet, etc.
Integrated Interactive/web Advertising

Ad copy writing

PR and Press release placement

Ad placement and campaign management
Direct Mail & Email Marketing Campaigns
Variable Data Direct Marketing

Video and Commercials

Scripting

Concept Development

Storyboards and Pre-film design

Model & Talent Search and Setup

Set Design Assistance

Talent and Set Direction on Shoot
Production & Post Production Art Direction

Product Design

Product Design
Product Renderings
Technical Drawings
Packaging Design

Environmental

Signage Design

Store Display
Point-of-Purchase Design
Interior and Exterior Branding

Feasibility & Strategic Planning

Demographic Study
Competitive Analysis
Brand Strategy
Marketing Plans
Media Plans
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More than a decade ago we helped launch Medical Solutions by providing branding, logo design
and marketing services that helped position them for growth and allowed them to compete at a
higher level in their market.

Today, they are nearly 100 TIMES beyond where they were and we have grown with them over the
years providing every type of service imaginable for their vast sales force.

Some of our web-based sales tools have
helped them grow drastically, garnering
over 300 leads per day. Whether developing
strategies like these or being a reliable
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The success of Medical Solution’s
flagship product in patient care
has spawned a new division utilizing A usne | SMOESC resnuowas e | GECSVERY
that product for high endurance
sports recovery.

We have recently helped them 3 _ Y Seeid ™ e o e
launch that division with a new VERY. OPTIMAL PERFORMANCE 88~ =
look, web site, exhibit displays, ==

flyers, ads and collateral materials.

TRIFORMANCE FEATURED ATHLETE : RICHIE CUNNINGHAM

“....ifyou think that you don't need a comptession pump to recover, YOU PROBABLY
ARE NOT WORKING OUT HARD ENOUGH" - Rict fe Triathlete

Simply the MOST effective MOST affordable MOST practical Recovery System available!

‘.

. “The quicker you recover, the better you train. The better The Pump is an FDA approved,
you train, the more you perform medical grade device used for

Rapid Muscle S Want to become a “This is what the pro’s use. And now I know ;ZZ‘ZS'#Z 'Q?ZZ'E”‘,;ESSCEZ
Recovery Everyday why."” - Coach Kati, Ironman and Triathlon muscles to improve circulation during
Recovery Pump Coach use and help reduce swelling,
Affiliate Partner? soreness and fatigue, all while you
( g rest and relax. Find out more >

WILLIAMSON

uan Ironman 70.3.

te but more so, a difference a day
ster than | had expected.”
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rofessional Triathlete
e Cunningham re

C RCCOVETY PUIID SySto RP Pty e most EFFECTIVE , most
AFFORDABLE, and most PRACTICAL Recovery System available Today!!

What is the Recovery Pump System?

The Pump is an FDA approved, medical grade SIPC-
Sequential, [ntermittent, Pneumatic, Compression device ‘
with 4-chambered sleeves that inflation sequential from the
toes to the base of the buttock. Device used for recovery in
maximal, endurance sports. The Boots massage the muscles
to improve circulation during use and help raduce swelling,

soreness and fatigue, all while you rest and relax.

What it does for the Athlete

Replicating the action of the muscle pumps in the leas, Active Compression temporarily.

Posr-Formance

RecoveryBoots
should fit the entire
length of your leg,
with the top of the
Boot meeting nearly

to the hip.
75 <50 "
85 <55 RecoveryBoots mimic what your body does naturally to circulate blood, just at a much faster

Our mission at Recovery
Pump s to educate the
athletic community on the
benefits of sequential
pneumatic compression

rate, using high levels of compression (measured in mmHg). In effect, the RecoveryBoots
105 <64 expedite your body's natural ability to flush metabolic waste out of the.
muscle, allowing for faster recovery time in between workouts.

Amassaging action squeezes 4 air-filled chambers, starting from
the foot and systematically filing to the last chamber at the hip. AN
The RecoveryBoots then deflate, allowing blood back in to the WITH IT!
leg. This cycle repeats iselffor the duration of use, forcing the
body to evacuate the metabolic waste causing fatigue and

as an aggressive therapy
for muscle recovery. We
strive to be a valuable re-

soreness in the muscle. Use the RecoveryBoots every day j session, source to our customers

as long as possible, and feel the difference rapid muscle and the standard of care

recovery can make in your training and level of performance. Tac 2o thet ooy for endurance athletes in
ing your workout with their everyday recovery.

TETTESNea MUSCIE, your Tevel of TNess Gontinues 1o orease incrementally, rather
than decrease without proper recovery.

Its not magic, it science: The RecoveryBoots increase blood circulation via
compression, which helps to clear metabolic waste and restore the natural
delivery of oxygen and plasma to the muscle. Use the RecoveryBoots every
day as an aggressive recovery treatment for fatigued muscles.
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A successful chain of authentic Italian
restaurants and pizzerias wanted to launch
3 new stores with a more casual, fun brand
to appeal to a slightly different audience.

Their Brand objective: utilize the black
opera mask of famous Italian Commedia
dell’Arte character Pulcinella.

Services Provided:
Logo Design
Web Design
Collateral: Bag, Loyalty Card, Cup, Pizza
Box Design
Menu Design
Product Photography
Conventional lllustration for Logo
Pizza Shaped Grand Opening Flyers
T-shirt design
PR & Marketing Consultation & Support
Printing & Fulfillment Services

The campaign successfully launched their
new corporate franchise chain on time
and on budget.

Several logo variations were
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DiMea's Pizzaiuoli
Napulitani is excited to
announce that we are now

+ ¢ bringing the Neapolitan
CONNECT with the E + Experience to Wilmington,
DiMeo’s near you and & Delaware on Sept. 13th
dort = diten . Read more about our
specials like free pizzal ¢ & Grand Opening specials...
.
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DIMEO'S
Pizzaiuoli Napulitani!
The life, flavors and
experience of the
Neapolitan Way now
brought to you in an
unforgettable dining
experience. One taste
and you'll know why it is
50 easy to love Dimeo's!

DiMeo's uses only the
finest, imported Neapolitan
goads for our pizza. We
believe that taking any
shortcuts sacrifices quality,
and that great pizza is
about the journey and the
story behind every bite.

-
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Home | About Us | Menus | Histary | Ab
© 2011 DiMeo

out Our Food | Ingredients | Locs | Catering | Gift Cards | Connect | Buzz | Jobs
i Na

apulitani. All rights reserved. Site design

Web Design: www.DiMeosPizza.com

Fun marketing such as “You

Wanna Pizza Me?” Shirts and die cut

flyers were designed to help create the
pre-launch buzz and reinforce the new fun brand.




iInnovations

A new medical supply company launches sales
efforts and a new product line.

Matrix is always looking out for our customer’s
budget constraints. Rather than jumping in with
a costly full-featured web site, we recommended
simply adding some “wow factor” to a simple
existing site with a flash banner. This banner,
though inexpensive, gave new vigor to the
existing site and helps position them for market
capture.

Services Provided:
Logo Design
Web Design
Sales Literature Design & Print
Branding & Market Position Consultation
Marketing & Takedown Consultation
Support Services: photography, print, mailing...

ABOUT PRODUCTS ORDERING DELIVERY FAQ CONTACTS

360 support

Comprehensive lines of rehabilitative
products and brands with total
support for all active lifestyles

DELCO P°
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Featured: CK-111 Hinged Knee What Separates Us:

e '
Dhicargiigd

The benefits of the Discovery 7, 8 9allin one brace! Hinged Knee, ope
tobe ofredas a  appiication and e
ful back o low profile brace postoperative or

AND KEEP UP TO DATE WITH ALL THE NEWS. f

HOME ~ ABOUT ORDERING ~ DELIVERY FAQ GONTAGCTS

Knee Orthotics

CK-111 Hinged Knee CK-202 Dynamic Knee

: =
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HCPC Code L1832 HCPC Code L1845 HCPC Code L1820

Web Design: www.Delcolnnovations.com

Support f(f)f j
SUPiC,iO i

DELCO

innovations

v

Product Training Guide

+ Moisture wicking material

BILLING INFORMATION: ¢ PDACAPPROVED e HCPC CODED L183; Medicare reimbursement: $514-8685

Comfortmax ED Vacuum Therapy - CK-7900

— ~ DESCRIPTION:

The CK-7900is specifi-
cally designed to treat all
forms of impotence,
regardless of the cause or
severity. Utilizing vacuum
therapy, this easy-to-use,
non-invasive form of
therapy is successful in
90% of impotence patients.
and is covered by Medicare ;
and most private insur.

ances. IFused properly, the | _ %
CK-7900 can safely and W '
effectively help you restore i

our intimacy toda

A\

CK-111: Hinged Knee Support: Superior comfort and Performance

\ DESCRIPTION: The Ideal brace for a patient with a recent injury or

postoperative surgery that needs extra sUppOrt to give them a better b =
quality of life. The CKIlI offers patients the comfort of an open wrap P
Rnee brace design with flexible application, but provides the addi

tional stability and functionality of a hinged, supportive brace to aid
in recovery or help prevent more serious injury.

FEATURES: Easily adjustable, covered, ROM hinges facilitate ideal
anatomical placement and may be adjusted to lock or limit extension
at 0°15°,30°,45° and 60° and may be utilized even in contact sports,
Wrap around front closure allows easier application and adjustable
tension while the medial and lateral hinges add additional ligament
support. The moisture wicken fabric and elastic straps above and
below knee help prevent migration. The Cool, breathable Spacer
Mesh provides support, compression and warmth to the knee.

Our.custom braces have been created by DME professionals knowing the. .
equests, needs and.rigors most requested by-doctors and-patients to- -

----- create a superior line‘of braces for comfort, efficacy and-quality. .
Experiencethe difference. * * * * © 1 s s e

www.delcoinnovations.com

Thigh
Circumference
Small 2 <I8" (s46cm)
Medium  CICIII3  18%21" (46-53 cm)
Large T4 224" (53-61 cm)

[SIES

24727" (61-69 cm)

XX-large CK-I6  27°-30" (6979 cm)

www.delcoinnovations.com | 3576 West Chester Pike #937, Newtown Square, PA 19073 | Toll Free: 888-387-92l1

DELCO
b

What Goes Into
Launching a Brand?

Sales Presentations
Brochures

Product Slicks
Direct Mail
& More!

A
® Supp

NO
out of
pocket cost
in most
cases!

oLt Life

: Superior Products : Unparalleled Service :

Sick of painful
injections and
costly medications?

Get back on track and
discover all the joys that life
can bring.

-

BACK PAIN?? Rediscover Life, Painlessly!

Find new relief using a prod
designed by doctors with
input of chronic painéuffers

just like you te’ ensure
optimum supporaahd’spmfort!

Discover more >
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StrawAds <z

(© Metropolitan at Revel Beac! »

€« C ft © www.metropolitanatrevelbeach.com &% A

zmetropolitan

Floorplans Amenities About 2
Gapacious lusury mests intuitivs design A unqn{f‘.ngﬁmmhhm of clasaic xury The Mstiopolitan al Revel Beach biought o you by o High-impact advertisements
ith unp ecada nied culdaor living cpaces wih state atthe a t faatures Lazocean and associaies & sating.. et iistiibotad tothe
[ = W e - i
Learn More [ Learn More | [ Learn More | S mouths of your market. YeN € vV MEDIA KIT:Q4 =

A new 30-story luxury apartment
and condominium construction is
being erected next to the new

/ © subLing ast21o08
€ calof

Revel Casino in Atlantic City. s

Initial marketing includes logo & esmadanrs NERSITY sk Souns  cowmron st cnmne

branding. In this case a logo was

Se | e Cted th at utl IIZeS th e 13 M LR | n a Bonefts > Bonefits > Bonefits > Banefits > Benofits > Bonefits > 9
‘Abaut the Metopolitan at Revel Besch | Fhomlans | Amenities | Contact | 2012 Lazocsan. All ights mssnved. | Site by [M]

fashion that artistically resembles ,
the building itself. ( e

A custom web site showcases ST e

Floors: 30 (Including Mechanical PH) Lazocean.LP.

solid statis

. . . . Residental Unia: 124 Appoved T Simple:
breathtaking views of the buildin i plestand mostobousoesrigt ot of
g g paa ses e Sedlnaieg - . = : us. Straws are a simple tool that reach people at wisely THE MOST opportune
Retail: 4,475 SF Cherry Hill NJ 08003 — 0, times in their busy day when they have time to see, absorb, interact, recall,
b > 92 0% Recall i
H H Gross Floor Area (GFA): — _ L : CtpavarAcles f discuss and react to your message.
and the Atlantic City beachfront et e : 2 ] Bitpolistudiesshowt] ST RVMAGS: simply refreshing
Gros BuidingAra (GEAY aﬁ%ﬁ;ﬁ"ﬁg&}jﬂmn I © | © wwwmetropolitanatrevelbeachcom/contact i to remember the ad the StrawAds™ is a location-based direct marketing service Refreshing:

an d S kyl | ne | n | ar g e fU I I b rowser o s s that places your message on drinking straws and distributes them to targeted These "personal b‘“beafﬂﬁ” arfe :mven to b; more highly noticed and ,
- kanica T i3 audiences nation-wide or locally at restaurants, universities, sporti han any form of advertising, boast great response rates and are
! L ‘Cope Linder Archtects =SS = — = > 37 5% Pe er major events, trade shows and other straw dispensing locations. highly cost-effective.
expanse. i = . s Influence R StrawAds™ simply get backto the basics of what good
The owners of StrawAds didn’t want the Youradwill become tof advertising is supposed to do. . st that refreshing?

nearly 40% of all patrong

Lana systems
12 ¥hite Pine Ros
Chesterteld, 11108515

s simplicity of a basic drinking straw to be >

a.

Pariing by Boomerang Systems.
Flomam Park )
205-080.2033

Future marketing needs to include \ S
brochure & collateral design and T
marketing for the residences.

Emmsssssese s ———

20-40 MinUws OO TESSaYE ATt e proveTOSTETETTE
StrawAds stays in front of your customer for 20-40 toinfluence purchase decisions.

. = Deep Targetin
to scream, “Powerful! New! Not just a = .25% Average Response e b Lyl -

Response rates vary by industry and offer, but our populations can be challenging. StrawAds reaches
clients report an averaged response of .25% - many groups with ease at ethnic restaurants, cultural

”
St raW! providing and exceptional value per response. events, trade shows, campuses and more.

ANENITES arel adlional information
e niore

- INDOOR & OUTDOOR POOLS
- FITNESS ROOM

S EleRSoEw OVGI"OOkEd The brand |mage needed minutes as they eat. BIG face time for a low cost.

Z>—— O TOon—mMZ

Matrix created a look with high-impact,
high energy visuals that demands to be s
noticed.

WO
mm=
><
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Web Design: www.MetropolitanAtRevelBeach.com o



This robust joint venture project between Apple
Vacations and Affinity Global was 2-pronged
in its approach: first get university alumni
associations to participate and then market to
their members.

Campaign Services Included:
Commercial Spots & 6 Minute Video
Production
Web Site Design & Web Video
Facebook/Social Media Marketing
Email Campaign
Web Banner Campaign on Alumni Sites
Personalized School Web Sites
Large Graphic Displays at Schools
Brochures

Flyers
and more

Exclusively from your
Alumni Association

All Inclusive luxury & VIP
pedkst Don't miss the
vacation of a Litetimel See
the details and tip video:

SIER)

800-815-9000

 STAY CONNECTED wiy YOUNGER ALUMNI

s i e, Hie s e

Punta Cana

awalt your members

i 4 ey y Ristoris pighy

WPPLE VACATIONS o
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Fall Fashion
Starts Here

N i

cOoa

ON THE SQUARE s ave

$100 $200

Print ad campaigns with
larger-than-life 8’ store-
front banners in the
center-city location

on all outerwedar

t Esa-mf— Eaﬁj-: ERL

Sale Ends
December 31

Hartefeld National Golf Course

BOD.240.7378 m BI0.26B.8800

hartefeld.com

This acclaimed ad not only got a great
response for the client but spawned a litney
of copycat ads... imitation is the most sincere
form of flattery... thanks other ad agencies.



Clever direct marketing series for a sales
training company utilized innuendo
related to sales tactics. The campaign
not only turned heads, but they reported
a response greater than all their previous
marketing COMBINED!

he just had

- —

7 TRAININGZOUP
- N
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Training Group safé- A \slaies seminar so

seminars give you tactics
to close sales quickly.

powerful you could see
a 75% Increase in weeks!

--And her numbers
show it. Learn the
tactics to close the sale

She's been

ning Group Introduces a
5 pro powerful,

you cauld s

Tue 1 Accessory EVERY Biker Neeos!
The toughest, simplest, lightw

ycle jack and display st
th @t...or your mon

4 different models available!

800:428:8616
www.theMotorcycleStand.com

> T H =

STAND

800:428:8515
www.theMotorcycleStand.com

STAND

ADEPT ADVERTISING... POWERFUL PR

Matrix has not only delivered clever ads for
our clients over the years, but PR efforts have
resulted in literally HUNDREDS of awards,
reviews and writeups for our customers.

LOCAL CHEFS AGREE

), H J, H
don’t try Gilmore’s new tasting menus...

Best of the Main Line”, “Best of Phi
menus... what's that leave for the

cold drinks

classic Kates

...BUT A Nice PoutLer WELLINGTON OR
Burter Poncep LoBSTER ARE POSSIBILITIES...

West Chester's Best dining and BYOB... without the pretense]

. & Best of Phillyrs:/ly »
e 3 Best Meal Dealr://y
hrench Cuizine q 3 1 Best of the Main Line1.i»
West Chester’s Best dining and BYOB.. Best Restaurant in West Cheste

133 East Gay Street W
610.431.2800 www.Gilmorg

Fovrche Phvias
) 610.431.2800 (Reservations Requested)
.. www_GilmoresRestaurant com 133 East Gay Street West Chester

TASTES oF e MIEDITERRANEAN  on e Man L

Best New RESTAURANT
READER's CHOICE AWARD
- Man Lie Lre

"ONE OF THE MOST ENCHANTING
RESTAURANTS AROUND
- M Kevser, F00D CRMIC

MAKE IT AN EVENING

EXCELLENT. "EXCELS IN EVERY CATEGORY 0
OF THE DINING EXPERIENCE TO REMEMBER...
- Cra LaBAN, FOOD CRITC

..whether 2 people or 200.

“FOOD THAT IS DEEP DOWNY
SATISFYING AND EVOCATIVE"
- Man Line Macazne

P

RESTAURANT  PRIVATE DINING,

GORGEOUS GARDENS
Sumpruous CuisINE
INTERNATIONAL WINE BAR NoW BOOKING' CORPORATE
Servers THaT Know Your NAME AND TasTes ANDPRIVATE HOLIDAY PARTIES.

I7 15 UNanmous... No Berrer Prace 1o Ensoy im AiL

~ Exauisie 6 Course Tastine MeNu
75 PER PERSON.

INCLUDES CHAMPAGNE TOAST

~ SPECIAL A LA CARTE MENU

~ A VALENTINE'S ROSE FOR EACH COUPLE

RESTAURANT # PRIVATE DINING

www.pondrestaurant.com

175 King of Prussia Road . Radnor  610.293.9411



Custom Print Solutions

Good design speaks volumes about the professionalism of your business. A
unigue, engaging sales piece can make the difference between a “wow” impression
and a “so-s0” impression.

Standing out - This clever piece for a credit
card processing company helps them to stand
out from their competition and gets constant
feedback at trade shows. The business card
is designed to look like a credit card and the
company information is designed on cards that
fit into a “wallet” brochure.

Matrix has delivered countless high-impact print solutions that don’t have to cost
and arm and a leg to make sure you put your best foot forward.

B E P A ! | E EMPLOYEE ABSISTANCE

Qb B RiSK MAKAGEMENT
» Procnams
I

The name to know for world-class rotorcraft service z:m.ﬂ

New Standards for Service

mginas. dm 8 i i i argneeting me
of coemgien riasion aguiprrent ) Susoes nlerers,
=rnwa .

BECAUSE BUSINESS DOESN'T STOP FOR LIFE...
HELS|NG CRGANZATIONS RETAIN THEME MOST YALUASLE ASSET

65“850/0 A Total Solution...

of employ

Actual size, die-cut pizza
flyer. Impossible to miss &
generated a great response.

= i e
What concerns your employees... is our biggest concern. .HJ‘I'JL‘T\J

U e 14 b 00 10 A 1 s

m work Keep Flying... We'll Take Care of the Resl.

ences from wo
year arn dus i paysheitgical pesblene Ard siwss

40 / 0 of industr vy vt i ot 0
and 47% of industrial injuries ticn e ot
ekt 8 Tl rra e

Custom Die Cut Brochures
with unique pocket folder




Affordable Office Solutions

High-impact doesn’t have to mean high
cost. All of these Brochures are designed
to be printed right from our clients’ own
office color printers - saving them money
and allowing regular updates.

A simple page trim creates — ]
step-down tabs on the
interior pages and gives
both a functional and
professional edge to this
in-house solution.

NEGUIDE

WHAT MAKES THE PERFECT EVENT?

“LANDSCAPE DESIGN RESOURCE

From Corporate to Casual, Friendly o thke b aln
formal,.. What makes the perfec! event? e iR
The perlcet event fan' sbous any ane shing, .. but

abuut everything worki By b ngether v creane a joydul.
teeasured celchration of [

This 28 page brochure was cost
prohibitive to produce at low quantities.

TANBIEY

So an elegant in-house solution used a
preprinted heavy gloss cover and the o
interior folds out of an 8.5 x 11 sheet. o :"' e “,'Im
w o ol arpis parksiny .
O\\ # e,
Q --\.IM11'4-0:.1?-;”lr —“““m; A i
S 1 "
N

KARASCH
& ASSOCIATES
conered fermaes, .lhuual»m_uhx d._..ul:onl

Th Tsnuca

borr vl th smpes gz the oo acy s ey |.=“
it etk backdros it o e

IM PACESE

v g elgboe b

Chef's Table
Tha Dohrouch
Privala Dining
Room 1350
Seating -ap o 84 st in 4

The Garden Room

S, st it egsgemen, thest)
ham Foad. Wl dhir prfect §




E-COMMERCE SOLUTIONS

RENTALS ON DEMAND.co

e IN DEMAND... ON DEMAND!
e s £ L o

o , , e | meoveres | e | oo | ey | vy | o | oon From simple carts & 3rd party checkout systems to large database
In addltlon to the many Web Sltes you,ve already seen throughout th's GENERATELISTNGS | MYSAVEDLITINGS | MEMBER INFO_| REFERAFREND | UPDATEACCOUNT LoGouT p p y y g

; ; : ; : . : Wecome e driven custom-written solutions like the site shown here for
portfolio, Matrix has delivered countless web, social media and interactive o Daly Lsing Rosits _ _
solution to customers over the years www.RentalsOnDemand.com, Matrix can help get you selling

without selling you an overpriced solution.

Single Home: 4 Bedroom/2 Bath

(@ St Listng ©Send 0 Friend Do, pa
A 437 S. 13th Street.

$795/mo

Web Site: none provided

717-232:7800
Landlord: Premier PM Group

Description:

“This cozy single home is the picturesaque place added text for sample text end

" enjoyable things to read about the property. Landlords can say their pieca in this
space.

Features:
Newly Renovated, Basement, Gas Heat, Near Transportation, No Pets, Eat-In Kitchen,
Hardwood Floors, Living Room, Third Floor

* Shopping Cart | Contacl | Giesler Engineering | Warranty

Sign Up | Log in

for life

RENTALS ONDEMAND.cor

Find the rentals that are IN DEMAND... ON DEMAND!
@) “0 ey — sl )

|| asoutus | mew P INFO 5 C NIALS | SIGNUP | LANDLORDS | CONTACT | SIGNIN

How It Works

Launching a new facility required a re-branding that made eia -‘ Fiod e ool
this helicopter manufacturer community-friendly. A web O“Aﬁefseamhing dozens of rental sites, ‘

@ we found our dream rental home.”
commercial highlighting all the reasons helicopters benefit — -the Snyders

T T = ' | us was the perfect lead-in for this site.

START VIEWING

NN N N N N Y

shoutusmembeihig] LISTINGS IN Custom Design Stand CSS1000
Find rentals that are IN DEMAND... on demand! “It took me 2 days! Once | YOUR AREA g, its nd
There are lots of sites where you can find rentals. But Rentals on Demand is the. called the first landlord... that
<k 7 SEARCH FROM THOUSANDS
ONLY site specializing in the, unique, great valuies and hard 1o find rentals. You was it! Thisis fantastic! | have ‘OF PROPERTIES UPDATED
recommended it to everyone | IN REAL TIME

want your friends 1o say, “Wow! how did you find out about this place?” Your L
know who is looking to move!”

dream rental is walting... We have over 30 years of experience heiping renters
- 5. Montrose

DON'T SETTLE FOR JUST GENERIC

find the perfect fi. APARTMENT COMPLEXES. FIND THE TYPE =
‘OF RENTAL THAT FTS YOUR STYLEL

Don't just move... make the right move. Start finding the right rentals now

< /N G5 e s - \
...... o ﬁm\/\ W L 7 3 MORE INFO % ‘
v $ s B
Z100% = et -0 i Rl el e
— 7 > - [ S
{_’(_» * & Convenreo BAws  SiNole Homes  Camiace Howes  Durtexes
about us | membership info | sample listings | faq | testimonials | sign up |landlords | cantact | sign in 5 3010 Rentals Gn Demand. All Rights Reservad. Site Design (M

the grip of the Stand down and

Wanting a web experience as rich as lavish as their
cuisine, a custom Flash site with web video was
the perfect solution for www.gilmoresrestaurant.com

more ift and leverage to

it i T Pren | Reseroutions Moo L e i




Re-branding Redz:

B

(Original Logo: Chili
Pepper Theme)

INTERAOATIONAL

A once industry-leading paintball supply
manufacturer, utilized a chili pepper in their logo.
Not willing to leave the pepper behind, we
adapted the chili pepper to resemble a fire-ball
that looked like it could be a streaking paintball.
This flame theme kept the integrity of their “hot
chili” corporate symbol, but brought their image
into a market position that resonates with their
product and target market.

Alogo is a company'’s first and most important piece of advertising and forms the backbone for
how your market will perceive and relate to your brand. With our brand-oriented approach, we've
designed hundreds, if not thousands of logos for every genre of clientele.
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A logo is a company'’s first and most important piece of advertising and forms the backbone for
how your market will perceive and relate to your brand. With our brand-oriented approach, we've
designhed hundreds, if not thousands of logos for every genre of clientele.

Options: Every logo project starts with several options and narrows them down until I\IO\/ADOIQ/Q/ TR OO P Livin e

the perfect look is achieved.
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An entrepreneur referred to Matrix
hired us to determine if a location of
160 acres he purchased would be

o

05.6
Top Clubs by Number of Rounds Played

1
Chesapeake Bay Golf Club

2
Cavaliers Country Club

Our Consulting ranges from simple issues like, “Where should we advertise?” to complex feasibility
studies and competitive analysis.

Frequently companies want to know why

suitable for a country club; if so, their sales have plateaued or why their
should he open a public or private R0 S cubbr | Nori Eas, M0 21001 Geomsoutions™  Professional brand analysis . P :
P P P . ™ LRSS T ot couny & competition seems to be gaining while
CI u b’) Web: www.chesapeakegolf.com Fax: (302)737-1212 .
——— . they are losing ground.
Eg\i’r:sl‘l a;kL%?‘ng:r“%r“lsoig | Pace 3.7 | Service 3.8 | Value 4.0 Overall 4.5 | Condmonsd 5| Pace 4.5 | Service 4.5 | Value 4.5
. . . 18-hole (Private)
In order to determine if the site would e . b rand overview contents
be suitable for the needs of the club, Slscsion Fbic e eahirt et Bermcashots rcuired e brand overvien s your quck 2. i i i
. ) f’&fﬁ.%%”.&?%ﬁ"ﬁ wlldaved shirt and Bermuda shorts required msggmgeig%fs&m ed that can be improved in your com R CO n SU Itl n g Serv' CeS | nCI u d e .
we first completed a demographic B B e :
analysis for 60 miles surrounding the i st st :"Shj’”“““ FOOAM/NA oY somtions~  brand st e reph s various are ~brand name
Weekday Peak S¢ - 18 holes $40.00 -
site - identifying ideal demographics. e T [Pl Define the message that will most
wggtg%:s:gfgzzggn 91'§°r‘|easwes/§9 o Weekends Peak Season - 9 holes $58.00 sales, marketing and overall growt - brand identity . eﬁ:e Ctlve Iy reac h yo urm arket
Weekends Peak Season - 9 holes N/A Number of Rounds Played Annually: 26,000 (estimated) - brand messaging
Number of Rounds Played Annually: 30,000 (estimated) Greens: Bent Grass Messaging Continued however, believe Some areas are more important (o prand t d f d k
i i division of digital others. For example, without a so| - brand consistency
W . I d t . t . Greens: Bent Grass a?;lr:vr::%sulv‘égr:grl%?\ekerys. 31-40 street vendor sell essentially have nothing viable for] - value proposition I € ntl y an seg me nt targ et mar ets
e com p e a com p etitive Number of Sand Bunkers: 41-50 Gr%egr:sAfri;(ez":\pr?ﬁse;slember away scratching H H H
e ormc, s, S were, Tt makes - overall brand strength - Demographic analysis to determine
1 H software, graphi —— . . . . . S .
demographic analysis for other . = cuw PV TP 88 e e o ke s e Gon?soluions 0. | marketing + acwertsing overview viability of a product or service
,,,,,, & Tl ) P B person (9 holes) Lest the only the| 10. web site overview
Su CceSSfUI Ve ntu res that h ave had 11. Du Pont Course at DuPont Counl;; Club, Wilmington, DE 19| . i Bra“dmg \%}Hé‘aa;\g‘é\a‘znzg;ﬁ?ﬁ:mava"ahle St that stenat 11 web site breakdown i 1
to pull from similar demographics Nurmer of RounsPiayad Annully Béfszszz‘g':%;“ammg N P uncton Brand analysis to determine the
" A estimate Additional Tr ) Facilities: Putting Green, Sand and Chi H H H HP.
i Pebble Beach e - itetace navigation effectiveness of existing advertising
37. White Cedar/Pin Oaks Course at Wild Oaks Golf Club, 27-ho| Facility ManagemE"li'“‘E’"ﬂ' - design H
H M Number of Rounds Played Annuall Easily f the most f: s Qunership Tyfe: Equity B d Brand Consistend 9 and marketl n
A comprehensive competitive 51000 (estimated) Y o tHeworkd, Eaoh thoiigh e Bl tery o cr o e consistensy| | - AIDA/3-30-3 analysis 9
L e .. golfers know the courses are chal- Discount Packages: customers. Thi| . . - i 1
analysis identified all competitive 12 4 Olver Golf Cub, 8-hale (Publicy, Wilmington, DE 19801 Keigms, pebblemensics sl ki e NP et ey i content Brand strategy - determine tactics
A ; R Number of Rounds Played Annually for the views and as a complete ar: Full service bar located on premises the way you ans) - summary tO ach'e e s ec'f'c SaleS or 'ma e
Ve n t U re S I n a 3 O m I I e rad I U S ’ 48,000 (estimated) Ezi(i[:\‘ixﬁle:ﬁiclzn :?i;l‘;:jiun and ?ﬁfi"c'gﬂ'ilecn"a'?me’r hazards coming into play on a number of product design af 5 14 . | SWOT analysis / summary and recommendations I V p I I I g -
ioritized their | | of th Il rejuvenation. Upon this they have P e e e All aspects of yo based go als
14. Geneva Farm Golf Club, 18-hole (Public), Street, MD 21154 - x S S unkers on the course. This windy course's signature hole is #15, 1
prioritized their level of threat, as we Numbe of Rounds Played Annually . . g build theic brand. ?gé‘l?;s-y?e’;"h‘;:?‘m’gﬁ2':&%%:{:523&?“52{;":?J'JQESJE?;%E’“ order tocreat 5 [O]
1 1 ! ma ot REC . X olf carts are mandatory on the weekends. " . . . .
as the volume of business each did, (estmae) s such,amenitos take ahigh ’ e & o Competitive analysis - identify competitors
45. The Club at Patriot's Glen, 18-hole (Public), Elkton, MD 219: el SRS protilgonithe home:page ofheweb communieated t & & &

competitor prices, policies, etc. Nuimber of Rounds Played Annually o uonpRRie I S locally or nationally & determine their level

42,000 (estimated) of the restful, easy-going enjoyment brand ] A / N &
S & | © you will have at Pebble Beach. e s not somatd] T of threat.
H 1 1 38. Clayton Park Golf Course, 9-hole (Public), Glen Mills, PA 19 = T
A marketing analysis, suggested their Number of Round Piayed Amal : iti i
g ySIS, sugg Nurmber of RoundsPly y erovosiitst[ o] Competitive brand analysis -

top markets and a marketing plan ) A determine the effectiveness of

for the first 3 years to reach each Bulle Rock c
market. Also provided was a pre- , Of particular importance in the locl Detailed Competitive a competitor’s brand strategy and
launch and launch marketina plan Mapping iones (e SHLlE R e Analysis: 7. [0] develop a unique brand

gp (Above) Placing competitors countryand s e home o he LFGA (Above) Everything you could strategy that can take market share.

and full financials for each.

Marketing plans - identify and

on maps and organizing by Rl want to know about your

the level of threat make our _WELCOME TO BULLE ROCK e L competition: their prices, user L
competitive analysis easy to ; "y & / | Tomtetieh e e popularity, the volume of suggest opportunities for sales
present to investors. a) &) Him ‘ "@ S strength of these 235 acres..” business they do, amenities Readability and growth.

o mnr v wssrcnns BULLE ROCK  This ype of branding stresses the offered, and more! Charts and easy document structure Media planning - place media for

Finally, a brand analysis for similar
ventures leading the industry and
brand-positioning consultations.

. expected at the club. This notion is make our consultation jobs simple to ; ; ;
Brand Analysis furher enfored on th itewith e atand and follow, ] P clients and manage their marketing

between club and ball - a symbol of

the personal battle about to ensue. - Fulfillment p|anning - acquire bids
for printing, video, production
services for any type of marketing.

250 pages of essential information (Right) Pictures and
illustrations help to elucidate

and documentation for a multimillion points made in a competitive
dollar venture. brand consultation. 003
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MATRIX

ADVERTISING & DESIGN

For more information or to
discuss growing your company,
please contact Matrix today

Jon Snyder
snyder@matrix-ad.com
www.matrix-ad.com
tel: 610.416.2030




